SASB Mapping for Unilever Sustainability Metrics

The Sustainability Accounting Standards Board (SASB) has defined industry-specific sustainability standards which identify
financially material topics and associated metrics. The table below summarises where relevant SASB disclosures can be found
throughout Unilever’s reporting, based on the standards for the Household & Personal Products sector (the sector in which Unilever
is normally classified given that this represents the greater share of our turnover).

Unilever Disclosures

Water Management (1) Total water We report for operations where material: megalitres of water withdrawn,
withdrawn megalitres of water consumed and the percentage of each in regions with
high or extremely high baseline water stress, according to WRI Aqueduct

(2) Total water water risk atlas tool.

consumed,

percentage of eachin| We estimate and report the same information for the full value chain
regions with Highor | (upstream and downstream) where appropriate.

Extremely High . .
Baseline Water Stress Water disclosures can be found in:

e Unilever website - Water Performance Data

Description of water | A description of our water management risks and strategies and practices
management risks to mitigate those risks is disclosed in:

and discussion of
strategies and
practices to mitigate e Annual Report and Accounts (refer to page 30 and page 61)
thoserisks

e CDP Water (refer to Section W4)

e Unilever website - Water Stewardship

Product Environmental, | Revenue from Our Safety and Environmental Centre (“SEAC") is responsible for ensuring
Health, and Safety products that contain| that our products are safe and environmentally sustainable.
Perf
erformance REACH substances of | \ye describe our product environmental, health and safety policies and
very high concern practices in our Product Safety & Product Quality Code Policy and
(SVHC) s D
o% R

Unloner


https://www.unilever.com/planet-and-society/sustainability-reporting-centre/sustainability-performance-data/
https://www.unilever.com/files/af7269fd-69cc-4a1c-9697-d13a4b61dbe5/unilever-cdp-water-security-response-2021.pdf
https://www.unilever.com/files/92ui5egz/production/e582e46a7f7170fd10be32cf65113b738f19f0c2.pdf
https://www.unilever.com/planet-and-society/protect-and-regenerate-nature/water-stewardship/
https://www.unilever.com/planet-and-society/safety-and-environment/
https://www.unilever.com/planet-and-society/responsible-business/product-safety-and-quality/

Revenue from
products that contain
substances on the
California DTSC
Candidate Chemicals
List

Discussion of process
to identify and
manage emerging
materials and
chemicals of concern

Revenue from
products designed
with green chemistry
principles

mandatory policies and standards to meet safety and quality
commitments. Our approach to the safety of products and ingredients is
outlined on the Unilever website - Products and Ingredients.

We do not currently track revenue from products designed with green
chemistry principles as our objective is to integrate sustainable design
across our products in line with a number of green chemistry principles.

Packaging Lifecycle
Management

1) Total weight of
packaging

(2) Percentage
made from recycled
and/orrenewable
materials

(3) Percentage thatis
recyclable, reusable,
and/ or compostable

Our plastic packaging disclosures for (1) to (3) can be found in:

e Annual Report and Accounts (refer to pages 29, 53 and 59)

e Unilever website - Waste-free World

e Unilever website - Waste-free World Performance Data

(1) Total virgin plastic packaging footprint in the period from 1 July 2020 to

30 June 2021: 599,000 tonnes

(2) Percentage of plastic packaging made from recycled plastic in the
period from 1 July 2020 to 30 June 2021: 17%

(3) Percentage of plastic packaging that was reusable, recyclable or
compostable in the period from 1 July 2020 to 30 June 2021: 53%



https://www.unilever.com/files/92ui5egz/production/e582e46a7f7170fd10be32cf65113b738f19f0c2.pdf
https://www.unilever.com/planet-and-society/waste-free-world/strategy-and-goals/
https://www.unilever.com/planet-and-society/sustainability-reporting-centre/sustainability-performance-data/

Discussion of
strategies to reduce
the environmental
impact of packaging
throughoutits
lifecycle

A description of our strategies to reduce the environmental impact of
packaging throughout its lifecycle is disclosed in our Annual Report and
Accounts:

e Planet and Society (refer to pages 29-32)
e Our Risks (refer to page 47)
e Climate Transition Action Plan Update (refer to page 53)

e Unileverwebsite -Waste-free World

Environmental & Social
Impacts of Palm Oil

Amount of palm oil
sourced, percentage

By the end of 2021, we sustainably sourced 90% of our core palm oil
volumes, with 86% coming from physically certified sources: RSPO Mass

Supply Chain certified through the Balance, RSPO Segregated or an equivalent standard that is independently
Roundtable on verified by a third party. We buy the remainder from RSPO independent
sustainable Palm Oil smallholder credits, in which we continue to be one of the largest buyers of

. these credits. Palm oil disclosures can be found in:
(RSPO) supply chains
as: e Unilever website - Sustainable and Deforestation-Free Palm Oil
(a) Identity Preserved;
(b) Segregated;
(c) Mass Balance; or
(d) Book & Claim

Activity Metrics Units of products sold,| We do not disclose total number of units sold as our product portfolio is so
total weight of broad and diverse that an aggregate figure would lack relevant context or
products sold application.

Number of We occupy around 280 factories. See our Annual Report and Accounts (refer
manufacturing to page 12)
facilities



https://www.unilever.com/files/92ui5egz/production/e582e46a7f7170fd10be32cf65113b738f19f0c2.pdf
https://www.unilever.com/files/92ui5egz/production/e582e46a7f7170fd10be32cf65113b738f19f0c2.pdf
https://www.unilever.com/planet-and-society/waste-free-world/rethinking-plastic-packaging/
https://www.unilever.com/planet-and-society/protect-and-regenerate-nature/sustainable-palm-oil/
https://www.unilever.com/files/92ui5egz/production/e582e46a7f7170fd10be32cf65113b738f19f0c2.pdf



